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2.1) MUIAIVIANUTNUFIUUALTINEENNTIND 30 wegin
n5.201 ¥ENN13IANITTINAHALDIANTS 3 (3-0-6)

BI201 Principles of Business and Organizational Management

N5.202 NYVENETIAT SUEUNITAT NTAINY LAEN1SAIEDINT 3 (3-0-6)

BI202 Business Laws and Trading and Investment Regulations and Taxation
n5.203 mslddeyamemstiyTuazmsiuiiensdaduls 3 (3-0-6)

BI203 Accounting and Financial Information for Decision Making

N5.204 NTAATILVRAAMNTTULAYAITHYITY 3 (3-0-6)

BI204 Industry and Competition Analysis

n5.301 se1deuidTegsng 6 (3-9-6)

BI301 Business Research Methodology

N5.302 NTINUNUTINT 6 (3-9-6)

BI302 Business Planning

n5.401 sysurmanslunaiiiedany 6 (3-12-3)

BI401 Thammasat Model for Society
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BI303 Programming for Problem Solving with Phython
N5.304 msm’%uwé’aLLfﬁGﬁ’a;ﬂamumiLaﬁL'%"aaLLazLLammw 1.5(1.5-0-3)
BI304 Empowering Data through Storytelling and Visualization
n8.305 Mywmenlgmuasmsdadulangsiasmgnsiinseideya 3 (3-0-6)
BI305 Analysis of Business Problems and Decision Making with Data Analytic
N5.306 MlATesiteyansgRatugs 3 (3-0-6)
BI306 Business Data Analytics Capstone
N5.402 IMUSTIULAYTIIUHEUNINEIND 3 (3-0-6)

Bl402 Business Culture and Etiquette
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soluil 1 nguin
nguil 1
n5.151 MsAeansvNagIRamenIwIy 1 3 (3-0-6)
BI151 Business Communication in Chinese 1
n5.152 NMsAeaNTN9gIAAMIENITY 2 3 (3-0-6)
BI152 Business Communication in Chinese 2
n5.251 MsdeaNTNegIAIMIEN WY 3 3 (3-0-6)
BI251 Business Communication in Chinese 3
n5.252 mi?%amsmaqiﬁaﬁwmwﬁu 4 3 (3-0-6)
BI252 Business Communication in Chinese 4
nguil 2
n5.161 mi?%amsmaqiﬁaﬁaammzﬁﬁu 1 3 (3-0-6)
BI161 Business Communication in Japanese 1
n5.162 M3dBaNTN9gIAAMIEA UL 2 3 (3-0-6)
BI162 Business Communication in Japanese 2
N5.261 MsAeaTnegIRamen gy 3 3 (3-0-6)
BI261 Business Communication in Japanese 3
n5.262 M3deanIMsgIAIEnTWIYY 4 3 (3-0-6)

BI262 Business Communication in Japanese 4

nguil 3

n8.171 ﬂ’]iﬁ@ﬁﬁ%’]ﬂﬁqiﬁﬁ]ﬁ?ﬂﬂ’]@’lwaiﬁu 1 3 (3-0-6)
BI171 Business Communication in German 1

n5.172 MsAeasnegIRamen ez 2 3 (3-0-6)
BI172 Business Communication in German 2

n8.271 ﬂﬁ%‘l@ﬂﬁ%’lﬂﬁﬁﬁﬁ]éﬁ&mﬁiﬂ’lwaiﬁu 3 3 (3-0-6)
BI271 Business Communication in German 3

N5.272 Msdeansnegsiamenwlesiu 4 3 (3-0-6)

BI272 Business Commmunication in German 4



nguil 4

ns.181 msﬁamiquﬁﬂﬁ’;smmwhmsmwﬂ 1 3 (3-0-6)
BI181 Business Communication in a Foreign Language 1

ns.182 msﬁamiquﬁﬂﬁ’;smmwhmsmwﬂ 2 3 (3-0-6)
BI182 Business Communication in a Foreign Language 2

N5.281 NMsAeaANTMNIgIRAMEBNWIENSUsEINA 3 3 (3-0-6)
BI281 Business Communication in a Foreign Language 3

n5.282 msf?‘%amiquﬁﬂﬁ’;smmwhmsmwﬂ 4 3 (3-0-6)

BI282 Business Communication in a Foreign Language 4
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U211 miﬁ’aﬁmi@u%’juﬁu 3 (3-0-6)
Al211 Fundamental Financial Accounting
va311 msday@msitudunans 1 3 (3-0-6)
Al311 Intermediate Financial Accounting 1
U312 msﬁ’ﬁy%mﬁ@u%’juﬂmq 2 3 (3-0-6)
Al312 Intermediate Financial Accounting 2

2V

U313 MsUayTnunu 3 (3-0-6)
Al313 Cost Accounting
UnL314 nsaeutyuasuinisTiauideny 3 (3-0-6)
Al314 Auditing and Assurance Services
U315 sruvansauman1ensUnBuagnisaiuaunelu 3 (3-0-6)
Al315 Accounting Information Systems and Internal Control
un.411 msﬁ’ﬁg%miﬁu%uqa 3 (3-0-6)
Ald11 Advanced Financial Accounting
vaL439 MstydmaUiiR Enew) 6 AnufdRmussosnaniivdngns fivun)
Ald39 Accounting Internship
n5.315 duuuuleunslagnagnsgsna 3 (3-0-6)
BI315 Seminar in Business Policy and Strategy
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n5.221 wiswghanisidladlnauazlan 3 (3-0-6)



BI221 Thai and Global Political Economy

n8.222 mﬁz‘qLLazmﬁﬂmﬁaaﬁaLﬁ'amﬁmiwﬁﬁﬁﬁ% 3 (3-0-6)
BI222 Identification and Management of Data for Business Analysis

n5.223 N1saauInnssunegsiamewmealuladansaune 3 (3-0-6)
BI223 Creating Business Innovations with Information Technology

n8.331 miu%mig’mgﬂﬁﬂLﬁaa%ﬁmuaﬁﬁﬁ]mﬁ 3 (3-0-6)
BI331 Customer Base Management for Value Creation

n8.332 mﬁms’wﬁiamaLLazmmﬁ’M’]EJGUaﬂaﬂﬁﬂiﬁhuisuuqsﬁﬂé’ﬂag% 3 (3-0-6)
BI332  Analysis of Organizational Opportunities and Challenges through Business Intelligence
n5.333 gsfedianyseiind 3 (3-0-6)
BI333 Electronic Business
nu.321 MsbiAUsnwmegsialegldnsalfnw 3 (3-0-6)
BA321 Consulting Practices using Case Study

wu.331 Temamagsialulszmadiiy 3 (2-2-5)
BA331 Business Opportunities in Japan

n.332 lananegsnalulsewmedu 3 (2-2-5)
BA332 Business Opportunities in China

wu.333 lonianegsnalulssimadenlus 3 (2-2-5)
BA333 Business Opportunities in Singapore

wu.334 lanangsnalugiinim CLMV 3 (2-2-5)
BA334 Business Opportunities in CLMV

wu.336 Tomavnsgsialuyssimaifiun 1 3 (2-2-5)
BA336 Business Opportunities in Selected Country |

wu.337 Temanassialulszimediimun 2 3 (2-2-5)
BA337 Business Opportunities in Selected Country |I

WU.345 NMSUITUNNGINATLAUIR* 3 (0-3-6)
BA345 National Business Competitions

NU.346 NMILUTUNNTINITLAVUIUIYIA* 6 (0-6-12)
BA346 International Business Competitions

WU.347 @n1son 1% 3 (0-3-6)
BA347 Start-up 1

WU.348 @3N 2% 6 (0-6-12)
BA348 Start-up 2
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YnsAnui 1

MAseud 1 WG
Adnwialy 1 3 (3-0-6)
A@nwnily 2 3 (3-0-6)
A@nwrily 3 3 (3-0-6)
Adnwily 4 3 (3-0-6)
Fdnwialy 5 3 (3-0-6)
N5.201 YENN1SIANITTINIUALBIANT 3 (3-0-6)

594 18
AAGeud 2 WUwne
Ag@nwiily 6 3 (3-0-6)
A@nwily 7 3 (3-0-6)
A@nwily 8 3 (3-0-6)
n5.202 NOVIINETINT karsEideunIsA1 1SRN wAEN1SANBOINS 3 (3-0-6)
n5.203 mslddeyamemstaBuazmsituiiienisindule 3 (3-0-6)
AU TEIA 1 3 (3-0-6)

591 18
nanaiou
I NaRNLES 1 3

594 3

Yn1sAnwenidi 2
AMAGeud 1 nein
Um.211msﬁ’aﬁmsﬁu%’ju¢7u 3 (3-0-6)
N5.204 N1TIATIEVQAAMNTIURALNITLYITY 3 (3-0-6)
n5.301 eluuidugsna 6 (3-9-6)
n5.303 Madeulusunsusiionsuddameenulnsou 1.5 (1.5-0-3)
N5.304 MIlERamdsunteyarunsaiiesuazianinm 1.5 (1.5-0-3)
WNYIRNUTENA 2 3 (3-0-6)
374 18
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aAGeud 2 e
vaw.311 msdyBnsdudunans 1 3 (3-0-6)
Um.312m3ﬁzy%miﬁu%’juﬂmﬂ 2 3 (3-0-6)
N5.302 NTINUNUTIND 6 (3-9-6)
n5.305 Mylaseznlayuaznsandulanigsiamenisimeideys 3 (3-0-6)
NANUTENA 3 3 (3-0-6)
Adnwvialy 9 3 (3-0-6)
374 21
nanaiau
I ADNLET 2 3
37 3
YnsAnuil 3
aASeud 1 niein
Uel.313n150ayTRAuNY 3 (3-0-6)
vaL314nsaeutyduasusnnslianuidesiy 3 (3-0-6)
U3 1558 uUaTaumanIen1sUad wagmsauaunigly 3 (3-0-6)
n5.315 duNwulguIeuasnagnsgsna 3 (3-0-6)
WU TENA 4 3 (3-0-6)
Adnwvialy 10 3 (3-0-6)
37 18
AASoud 2 nein
Ued.439n150yTNAURUR Fnaw) 6
n5.401 s3suranslannatiiodny 6 (3-12-3)
37 12
Yn1sAnwenidl 4
aMASeud 1 nefn
Um.allmsﬁtg%miﬁu%uqq 3 (3-0-6)
n5.306 ﬂWﬁlmwﬁ%’aaﬂamqqiﬁa%uqq 3 (3-0-6)
N5.402 JAUSTTULAESTINHENN19TINT 3 (3-0-6)
374 9
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4.3.2.5 A195U85183U"

1. F¥1fnwnall

eavuauIINguManansIvEnyall (MangasuTuuse w.a. 2566)

2. 3y AN

2.1) mnGﬁsmmmﬁﬁugmLLazﬁﬂwmqﬁﬁa
n5.201 YENN1SIANITTINIUALBIANT 3 (3-0-6)
BI201 Principles of Business and Organizational Management
ndnn1sluniseenuuunagnsesdng esdmuluntrilnundnmagsie fedunisnain
NSHEAR N159AN15 MY MUY weluladuazszuuteya mnudAyvasnsufiRnisluusag
fhosegrsduiusiuiletuindounnunagydnsssfaaziiindanuaninsolituesdng
The fundamentals of designing and implementing organizational strategies.
Knowledge about key business functions including marketing, operations, management,
accounting, technology and databases. The importance of working collaboratively among
those functions to drive business strategies and strengthen organizational competitive

advantage.

N5.202 NVLNEFINT karssdeunIsAn N15a9UL LaEN1SAIBOINS 3 (3-0-6)
BI202 Business Laws and Trading and Investment Regulations and Taxation
NOMUIEEIAY (AEITUNITIAMS N15AHETINY karn1swdesdu Tnganizludiud

NyT0dlAgnIIiUNTEUIUNITNIEGIND N158ANUTURAYEU uazdomuanes TIufeng NAnT Lay

' (%
v a1 Y

52108U 1093gNdamanssnurislunituIn kasnaaunadnanInlunisudaty kagauaulsatu
msviinlsvesgsia udmthiinazaasuinveulunisiduaduesyana uazesAnisgsna lag
AsaUAqUUdNINAY uariBnisdafiunBussnneineg vaanSasmandn n1daaning uaznnd
onsmuUszInaunsildeglutiogiu

Major laws related to starting a business, business dealings and competition,
focusing especially on laws that relate directly to business processes. The course will also
examine laws, rules and regulations imposed by the state competitive on and

profitability. In addition, it corers tax responsibility of individuals and companies as well

as diffierent types of taxes.
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n5.203 mslddeyamemstiyTuazmsiuiiensdaduls 3 (3-0-6)
BI203 Accounting and Financial Information for Decision Making

1935 Ussnniazyselorivestayan1inisUnyduazn1sty IngAToUARULUIAR LAt
weesilofumstynisiu mstyTuimsuaznistugiia Amneanlunnianldly n13
Ansed doyanmenstyuaznsiuludnvaziifenles uazazviounuduiusiunagns
naoAIUNISANTUAINTINA 9 n19g3Ra Tngfadunisimurinuelunisuuaninununeves
Tayan1an1sURTuaN1sHY Wiothurldlunsnaunuuaznsindulafiddas NG

This course studies types and benefits of accounting and financial data covering
concepts of financial and managerial accounting and business finance. The course
emphasizes on applying accounting and financial information to reflect strategic activities.
This course focuses on an interpretation of accounting and financial information for

business planning and decision making.

N5.204 N1TIATIEVRAAMNTTURALNITUYITY 3 (3-0-6)
BI204 Industry and Competition Analysis

Fdadunew: aeulaiv n5.201 ¥ANN1SIANTTTINIUALBIANTS

LUIARALATHIANARTIANIA LAZIATHIANERNTUNAIA N1TYNUVRINALINTIAT QUaAKAY
UNUYBIFUA LLa3Lﬂ%ﬂﬁaﬁﬂizauﬂismuLLmﬁma\iLﬂiw@;mam%mﬁﬂmﬁ N1IHAA WaENIT
Famadanagns wieltlumsinseilassaianaenauiinuiniswaganinindousieg idma
n3ENUADNISIUAULYAIDIgAAIMINTTY WaENITUT T ﬁqﬁf‘[mm@qﬁmmﬁqmmﬁ A
dila wartnugmstiesgiiduiugiuddydmiunsimunnagnsansldian muandesluns
fudugshefifirududou wazanuliuueuluseiugs

Prerequisites : have earned credits of BI201 (Principles of Business and Organzational
Management)

This course looks at the thinking and the concept of Microeconomics and
Macroeconomics, The price mechanism, demand and supply of goods. The concepts of
management economics, marketing and strategic management in order to analyse the
structure, development and different environmental conditions that impact on changes in
industry and competition will also are discussed. This is to be achieved by focusing on
developing knowledge and understanding and analytical skills, which are the
fundamentals of determining strategy within a complex and highly uncertain business

environment.
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n5.301 seileUidugIng 6 (3-9-6)
BI301 Business Research Methodology

Wmnne vannis warnszuaunislunisidegsna lneyadunisiauineelunsssy
Yoy nstmuanseusiAnlunisiarsandani nseenwuuiiniseneg wWieldlunisdum
AINDU N1TANTUNITAUNIAINBUIINUNAITBLAUTELANGIIY A1TIATIEYITOYA N1TuUA
ANUNEYRstoya naonaun1sUssiiuauamnauna wazaudululdvesdayanoululy

[
a v a aa v a a

lun1sdndulaniegsfa el ImamaummﬁgﬁuﬂaﬁmwLm@mmw wasl¥IUIUIU nREAIU
mMiisenginssuvesgnéuudedsnuseulatifieannsadmuaiienna uardesmsnsnainves
NSVIBAUAINIOUINITLA

In this course students will learn about the business research aims, principles and
processes, concentrating on problem identification skills, determination of concepts
behind the consideration of the problem and different types of research methodology
design, in order to search for answers. The course will also examine different ways of
obtaining results from data, data analysis and interpretation and evaluation of the logic
and probability of data before making business decisions based on it. Both quantitative

and qualitative research methods on both off-line and on-line arenas will be covered in

the course.

N5.302 N1TINUNUGTINT 6 (3-9-6)
BI302 Business Planning
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Prerequisites: have earned credits of BI301 (Business Research Methodology)

This course examines the concept, objectives and development processes and
evaluation of the feasibility of business plans both of newly established and fully
operational enterprises. The content covers enterprise modelling, the different

components comprising the various elements of business planning, forming a vision, (13),
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goals, analyzing the situation, business strategy, marketing plans, production/operations
planning, management planning, financial planning and contingency planning. The design
of all these elements relies on both off-line and on-line landscapes. The focus will be on
development of skills in integration of knowledge of duties in different business work

areas in order to carry out business in a recognizable form.

ng.401 ﬁiiumamﬁmmmﬁaé’mu 6 (3-12-3)
BI401 Thammasat Model for Society
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Prerequisites: have earned credits of BI302 (Business Planning)

Study and apply the concept of Thammasat Model for creating the solution for
problems of society and nation. The students are assigned to create the campaign to not
only solve such defined problems but also encourageto build collaboration among

business, community and government.

2.2) MAvYinwelasun19gsiaLasIATIenteya

n5.303 nsdeuldsunsuifiensuitymdeniulnseu 1.5 (1.5-0-3)
BI303 Programming for Problem Solving with Python
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Flowchart or activity diagram, overview, setup, basic syntax, variables, operators,
decision making and loops, data types such as numbers, string, lists, tuples, dictionary,
date and time management, functions, modules, file I/O management, exception

handling, object-oriented programming, regular expression, GUI programming.
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N5.304 MIlEBUNS Aoy LNSIE T AT NTUARIN N 1.5 (1.5-0-3)
BI304 Empowering Data through Storytelling and Visualization
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This course will help you develop the skills and knowledge necessary to
effectively display and disseminate your data. First, you'll learn how to define your
audience and end goals before crafting a data story. You'll also learn where, when, and
how to add interactions to data visualizations. Finally, we'll look at how to use
animations and motion graphics to convey a powerful message.
n8.305 Mydaseilynuaznisdndulanigsiamenisinneideys 3 (3-0-6)
BI305 Business Problem Analysis and Decision Making with Data Analytics
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In this course students will look at the concepts, tools and methods that help to
develop problem analysis skills and determining various possible options to aid business
decision making. This will include planning, resource allocation, operations and appraisal.
Students will also learn quantitative and statistical analysis and how to think creatively to
solve problem:s.
N5.306 MylATesitoyansgRatugs 3 (3-0-6)
Bl 306 Business Data Analytics Capstone

ﬂﬂﬁmi’lzﬁsﬁmﬂaLLag‘{]iyJ‘M'WlNﬁqiﬁf\]ﬁ]Wﬂﬂiiﬁﬁﬂﬂ’maﬂaﬂﬁﬂiﬁqiﬁﬁ] LATEONWUUNAYNG
wsauuImaunlulamnliiugsia maleseidesanansassyurauasyssinnuestoya Yysanns
Lﬂéaaﬁaﬁh\‘isﬂumﬁmiwﬁﬁﬁaﬁda LAAININNITIATIEN TEUNBEENNTINIRALAINITODDNLUY
nagnsuaLuINaun lulviiugsiala

The analysis of business data and problems from selected business organizations
and design of business strategies and solutions for such organizations. The analysis may
cover an identification and verification of data source and type, an integration of different

analytic tools, a visualization of analysis, a determination of business implications and a

design of business strategies and solutions for businesses.
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n5.402 JAUTTTULALSITULTHENNI9TINT 3 (3-0-6)
BI402 Business Culture and Etiquette
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This course examines the foundations and general knowledge that is important
and essential for communication, contact and appropriate behaviour in business circles,

focusing on personality development, taking meeting minutes, project presentations,

business negotiations, socializing and giving opinions in public.

n5.151 NSHOAINNGINAMIEN WU 1 3 (3-0-6)
BI151 Business Communication in Chinese 1
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Students will learn about Chinese tonal sounds and pronunciation and the origins
and structure of Chinese characters as well as fundamental grammar in order to be able
to construct basic sentences independently using trade and office related vocabulary
comprising 250 words.
N5.152 NSHANSNNGINANEAIYITU 2 3 (3-0-6)
BI152 Business Communication in Chinese 2
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Prerequisite: have earned credits of BI151 (Business Communication in Chinese 1)

As a continuation of the prerequisite course, students on this course will learn
about complex Chinese sentence structures frequently in working life, especially another
350 words of economic, work and business-related vocabulary. Students will also practice
analyzing Chinese characters and study the basics of the Chinese dictionary and typing in

Chinese on the computer.
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n5.251 MsdeanTNIegsAamEn WY 3 3 (3-0-6)
BI251 Business Communication in Chinese 3
Jodsduneu: aeuliivn n5.152 msdeasmegsRasen wiu 2
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Prerequisite: have earned credits of BI152 (Business Communication in Chinese 2)
In this course students will practice pronunciation and conversation by studying
short dialogues related to contact and social interaction in business situations and by

practising forming independent conversations in Chinese.

N5.252 N15AANSNNGINAINIENYIU 4 3 (3-0-6)
BI252 Business Communication in Chinese 4
FwdeRunieu: @eulaivn N5.251 N5EREITNNNGINIMILNIYITU 3
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Prerequisite: have earned credits of BI251 (Business Communication in Chinese 3)
In this course students will practice reading and understanding meaning of
Chinese characters from short written passages with business related vocabulary in the

form of letters, news reports, announcements, legal notices etc.

n5.161 NMsdeansnisgsfasmen gy 1 3 (3-0-6)
Bl161 Business Communication in Japanese 1
Soudszuuidsauariinnseenidean gy dnmsdousnusdsaus snusmanniue
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doansnsgsiaduiiugiuldtieaues lnsordeddnyiililudindszs fu fdertestunis
wugthd nsavang MstereiaynITAuNg uaziFeudiausssunsdeansiuaudu
This course covers the study of sound system, pronunciation practice, character
writing Hiragana, Katagana and Kanji, basic grammar and vocabulary enabling students to
make basic sentences used in daily life and basic business situations : introducing oneself,

making appointment, trading, travelling and learning culture communicating with the

Japanese.

20



N5.162 NMsdeanTNegsAamEn WU 2 3 (3-0-6)
BI162 Business Communication in Japanese 2
Jodaduneu: aeuldieon n5.161 msdoansmsgsiafisn g 1
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Prerequisite: have earned credits of Bl 161 (Business Communication in Japanese 1)
This course involves further study of basic grammar from Business Communication
in Japanese 1. Practice listening, speaking, reading and forming basic sentences using daily
- life vocabularies and making conversation related to self introduction, making

appointment, recommending products, trading, travelling and learning culture

communicating with the Japanese.

n5.261 mi%amimaﬁjﬁﬁ]ﬁwmmzﬁﬁu 3 3 (3-0-6)
BI261 Business Communication in Japanese 3
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Prerequisite: have earned credits of Bl 162 (Business Communication in Japanese 2)
This course covers further study of basic grammar from Business Communication
in Japanese 2. Practice listening, speaking, reading, writing Japanese sentences using
vocabularies in daily — life conversation, practicing verb conjugation and conversation

related to business dealings, introducing the team, recommending products, trading using

more complex sentences and learning culture communicating with the Japanese.

N8.262 N15H0ENINNGINAMIENNYUY 4 3 (3-0-6)

Bl 262 Business Communication in Japanese 4
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Prerequisite: have earned credits of Bl 261 (Business Communication in Japanese 3)
This course involves further study of basic grammar from Business
Communication in Japanese 3. Practice listening, speaking, reading, writing Japanese
sentences using daily — life vocabularies. Practice verb conjugation, polite language in
noble form (keigo) and humble form (kensongo), conversations related to business
dealings in formal situations using appropriate noble (keigo) and humble (kensongo) verb
forms and learning culture communicating with the Japanese. After completing Business
Communication in Japanese 1 - 4, students will have basic Japanese proficiency and be
able to take the Level 4 Proficiency Test.
n5.171 mi?%amsmaqiﬁaéhammwaiﬁu 1 3 (3-0-6)
BI171 Business Communication in German 1
Jyaduniow: dwduglifiunwisesiuiniey
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Andtnuysu s wn Jeu Bowsiwiaddluiinussdriu wedwidesiumagsia
Prerequisites: This course is for those with no prior knowledge of German.
Students will learn the different sounds and pronunciation of German and also
the main structures of the language by studying basic gsrammar. There will also be
practice of listening, speaking, reading and writing skills and study of everyday and basic

business related vocabulary.

n5.172 N13HASNNGINAMEN Y NDTIY 2 3 (3-0-6)
BI172 Business Communication in German 2
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Prerequisites: have earned credits of BI171 (Business Communication in German 1)
This course involves further study of German g¢rammar and business
communication following on from Business Communication in German 1, as well as basic

reading and writing and building economics and business related vocabulary by means of
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printed matter and the internet. This should allow students to understand daily lifestyles

and viewpoints of Germans to a reasonable extent.

n5.271 ﬂ’]iﬁ@ﬂ’]i%ﬁﬂﬁﬁﬁﬁ]ﬁ’JEJﬂ’IM’ILEJaiﬁu 3 3 (3-0-6)
BI271 Business Communication in German 3
Ftaduneu: aauldin ns.172 msdeasvnagsiafenivigessi 2
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Prerequisites: have earned credits of BI172 (Business Communication in German 2)
In this course students will learn and practice using vocabulary and business-
specific idioms, in addition to studying and understanding business structures and study

through reading business related documents via new media.

n8.272 miﬁamimaﬁjﬁﬁ]ﬁwmmwaiﬁu 4 3 (3-0-6)
BI272 Business Communication in German 4
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Prerequisites: have earned credits of BI271 (Business Communication in German 3)
This course will have the same instruction methods as Business Communication in
German 3, with practice in writing business documents, conversation using business
related vocabulary and studying and understanding the cultural context of business

contact.

n5.181 NMseanTnegsAamunwrsUsEYA 1 3 (3-0-6)
BI181 Business Communication in a Foreign Language 1
nsdoansluuiunmagsialagldniusiasumaiinazs fvun Tnetatuiidng uas
Tnssadedsleaitugiuilu ndlussduiltnAnwesanunsadeansléheuselonotsine
In this course students will learn how to communicate in business contexts in a
foreign language determined by the faculty, focusing on vocabulary and basic general
sentence structure. At this level, students should be able to communicate using simple

sentences.
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BI182 Business Communication in a Foreign Language 2

Jodsduneuaeuldinn ns.181 msdoanmsgsiasenvissUssime 1
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Prerequisites: have earned credits of BI181 (Business Communication in a Foreign
Language 1)

In this course students will learn how to communicate in business contexts in a
foreign language determined by the faculty, following on from Bl 181. The focus will be

on expanding vocabulary and using more complex sentences. At this level, students

should be able to read and write simple business letters.

N5.281 M3A0aNTMIgIAIMBTIAIUsEIA 3 3 (3-0-6)
BI281 Business Communication in a Foreign Language 3
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Prerequisites: have earned credits of BI182 (Business Communication in a Foreign
Language 2)

In this course students will learn vocabulary, sentences and expressions
frequently used in business communication in the foreign language determined by the
faculty. Students will practice listening, speaking, reading and writing for communicating

information and opinions correctly. At this level, students should be able to deliver a

short oral presentation on a business related topic.

N5.282 MsAeaINIgIRamEnTwIAIsEINA 4 3 (3-0-6)
BI282 Business Communication in a Foreign Language 4
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Prerequisites: have earned credits of BI181 (Business Communication in a Foreign
Language 3)

As with Business Communication in a Foreign Language 3, this course will further
study vocabulary, sentences and expressions used in business communication in the
foreign language specified by the faculty. Students will practice listening, speaking,
reading and writing for communicating information and opinions correctly. At this level,

students should be able to produce a short written report on a business related topic.

2.3) Mine3NYIANMTAININTYY
UaL.211 N15URTNISRUTURAU 3 (3-0-6)

Al211 Fundamental Financial Accounting
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This course covers the principles and concepts of double-Entry accounting system
and recording in accounting cycle and preparation and presentation of financial
statements in accordance with Thai Financial Reporting Standards. This course focuses on
accounting for transactions that related to operating activity, a preparation of statement
of cash flows, accounting changes and error corrections and events after the reporting
period. Professional ethics and professional rules and regulations are also covered.
U311 msﬁ’ﬁg%miﬁu%’juﬂma 1 3 (3-0-6)
Al311 Intermediate Financial Accounting 1

1%
v Y

AtsRuneu: aaulainn vad.211 nsURTNITRUTURY

[ v A [y

ANYINTOULWIAATILINUNNNITRULAITNSURBNLINTUAINTTUNITAI AN

o

&

N13378UNNNITEY NF1IA0 I8N15UTdmTuNey o1arskazaUnsal Funsndludfinu

Yy 1 |

odwunIngifienisamu dununsdin madosrvesduning dyautn wardunindninistu
Prerequisites: have earned credits of Al211 (Fundamental Financial Accounting)
This course covers the conceptual framework for financial reporting and accounting
treatments for investing activities in accordance with Thai Financial Reporting Standards.,
i.e., accounting for property plant and equipment, intangible assets, investment property,

borrowing cost, impairment of assets, leases, and financial assets.
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U312 N15URTINITRUTUNANS 2 3 (3-0-6)
Al312 Intermediate Financial Accounting 2
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Prerequisites: have earned credits of Al211 (Fundamental Financial Accounting)
This course covers accounting treatments for financing actiies, both debt and
equity financing in accordance with Thai Financial Reporting Standards, i.e., accounting for
financial liabilities, equity and earnings per share. This course also covers accounting for

revenue recognition, deferred income tax, employee benefits, derivatives and hedge

accounting, presentation of financial statements, and interim financial reporting.

2V

U313 N30 TIRUNY 3 (3-0-6)
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Al313  Cost Accounting
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Prerequisite: have earned credits of Al211 (Fundamental Financial Accounting)

The role and importance of cost accounting, cost terminology and cost
accumulation systems, job order costing, process costing, manufacturing overhead cost
allocation, joint cost allocation and accounting for by-product, quality cost, variable

costing and absorption costing system, standard costing system and variance analysis,

just-in-time production, and performance evaluation

U314 nsaeulyTlazusnstia ey 3 (3-0-6)

Al314  Auditing and Assurance Services
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Prerequisite: have earned credits of Al311 (Intermediate Financial Accounting 1)
and Al 312 (Intermediate Financial Accounting 2).

This course studies the objectives of auditing, auditing standards, professional
ethics, the audit process, starting with planning the audit, obtaining audit evidence,
recording and summarizing the audit results and preparing the audit reports.

U315 spuvansaumnan1ensUnuaznisaivauniely 3 (3-0-6)
Al315 Accounting Information System and Internal Controls
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Prerequisite: have earned credits of Al211 (Fundamental Financial Accounting)

Concepts of accounting information system, analysis and design of information
system for various cycles, according to coso and focusing on related risks and how to
mitigate the risks.

U411 miﬁ’aﬁmﬁ@u%uqa 3 (3-0-6)
Al411 Advanced Financial Accounting

Sdafuriou: aeuldiv va31l msdyTnmsdudunans 1 way 3v1 uaL312 MUl
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Prerequisite: have earned credits of Al311 (Intermediate Financial Accounting 1) and
Al 312 (Intermediate Financial Accounting 2).

This course covers accounting treatments for business combinations, joint

arrangements, Investments in associates and joint ventures, Investments in subsidiaries,

consolidated financial statements and separate financial statements, effects of changes in
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foreign exchange rates in translation of foreign entities, disclosures of interests in other

entities, related party disclosures, operating segments, and foreign currency transactions.

U439 N13UYTn1AUHUR Fnaw) 6 GnuftRnuszaznanfivdngnss Mvum)
Ald39  Accounting Internship 6 (Full-time for the period set by program committee)

a LY 1

AdsAufeu: @eulaivn val.311 n1sUydn1sRuTunans 1 uag 311 uad.312 nsUd

NSREUTUNANG 2

msaaflouftRnuiutnlussdnsioglunedeinnz euid aeldnsquavesnnsi
U3nw1 Tnedn1sanasvauiwaninfl A1uSuAnteu nasnauszezlIal wasnaninmely
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Prerequisites: have earned credits of Al311 (Intermediate Financial Accounting 1)
and Al 312 (Intermediate Financial Accounting 2).

Students will learn about and practice accountancy related work in an
organization approved by the faculty under the supervision of the advisory committee.
There will be clear stipulation of the internship duties and responsibilities, duration and
appraisal criteria. The focus will be on learning via application of knowledge and skills
gained during the programme to a real business situation in preparation for entry into the
world of work after graduation, or for entry onto a Masters degree programme.
n5.315 dununuleuny wagnagnsysng 3 (3-0-6)

BI315 Seminar in Business Policy and Strategy

FwdeRuieu: @eulaiv) 15.302 NTINUNUTIAA

wdNN1T LarnTEUIUNITIUNITHAILY Amun uazUfuldsuulouisuaznagnissna
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Prerequisites: have earned credits of BI302 (Business Planning)

This course studies the principles and processes involved in developing,
determining and altering business policies and strategies by integrating abilities in different
business roles in order to build competitive advantage. The focus will be on learning
through exchange of opinions, case studies and practice via an enterprise modeling

programme.
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3. Iy uAoNLE3
n5.221 wiswghanisidladlnauaslan 3 (3-0-6)
BI221 Thai and Global Political Economy

nsiAsIzaatunisel Ussiiulgnn wazulevieduiasegianaznisilieswesdssive
nowazlan Inefnassusuuiiiianuddyuasidndufiaulslusaduininisinseiedis
Andauasiuszuy TngldandouiBmedaumans Inslanizednsbaasusmansiasiasugaans
QUETETGN:

This course analyses the situation, problems and issues and policies of political
economy both in Thailand and globally by selecting important issues of current interest

for in-depth systematic analysis. This will be done using social science methodology, in

particular that of economics and political economy.

n5.222 M3szyuarmsinmsteyaiiiensiesesigsie 3(3-0-6)
BI222 Identification and Management of Data for Business Analysis
LUIAALATEIAUTENBUVBITTUUTINTRYA lilnaguteya 1udayaideduius a1
guteyaids laseadie (leafinea)iionissryuaznsdnnisgiudeya mylinesidoyauas
thiauessnudiatuayunsufoRau manausutazmsiadulaseyoniuim sy
Concept and component of database system, database model, relational
database, Structural Query Language (SQL), database management, data analysis and

report presentation for operation, planning and decision making with spreadsheet

software.

n8.223 M3asuinnssunegsiamemalulagansaume 3 (3-0-6)
BI223 Creating Business Innovations with Information Technology

walulad uInNIsuNegIng (WEnAe U3N1T WUUIIABITINI) kaTNITWYITUNINGIN A
NSAALTIODNLUY AUAMITON LuIAALeILaa A nsmnazuulltuvssnaluladifialvd malulad
Nnlvaluseinnenee nsalfnwimalulagifalrdiueinnssunegsia

Technology, business innovation (product, process, business model) and business
competitiveness, design thinking, lean startup, agile concept, overview and trends of
emerging technologies, emerging technologies in trends, case study of emerging

technologies and business innovations.
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n5.331 mau’%migmqﬂﬁﬂLﬁ@ﬁ%’mﬂamﬁﬁ]mi 3 (3-0-6)
BI331 Customer Base Management for Value Creation

Waunis waziuyjuRaislmilunsuimsanuduiusseninesdnsgsiatugnm aele
ndnnsiiigndnduauning munuidaduninduugiunain Wil Tnsnsysuinismanidiu
N15AANN NITU LLasmﬁmmimi{ﬂumﬁmLLasﬂizLﬁmﬂaﬁwmngﬂﬁﬁ sauTen1se il
iy 9 Mduvsglomidmiunmsimunnagns nMseoniuy naonaumsUseiiunuALA1ves
Aanssulumsdansauduiusgnéioassyadliiuismsidussesdunarsseren

This course examines modern development and practice in the management of
relationships between business and customers under the principle that customers are
assets, in line with the concept of market based assets. This is done by the integral
development of marketing, finance and management for the purpose of measuring and
evaluating customer base value, as well as calculating important indexes beneficial for
determining strategy, design and evaluation of the extent to which customer relationship

management activities for creating value are worthwhile to business in the short and long

term.

N5.332 NTIATIERBNMALALANTNINEVBIBIANTHIUTEUUTINIT Y 3 (3-0-6)
BI332 Analysis of Organizational Opportunities and Challenges through Business Intelligence
N1T3ATIEALONIARALAIIUTIINIENNTINIAIYTLUVTINDDATEE NTILATIEVITOYA
Inenisdoya wazlynUseivg sssuvidvesteya add uuudiasuaznisitivaalawdy
nszUIUNNg TBnsuazdanedsulumsinnilesdeya Usufunaziur YFTRTAnTlmsilunisvin
Fvaalawdu msvimilesdeyandsglon msimsgianuandiu uazdenu deyausin n1s
Uszanauuuaand uazn1siinsgilandu nsfinufoRdmiuuasuese aanadilindu waznis
Uszaananm wwiufuimvesgsnadaaseslunisenseaulenanasionsus AUy ImIenIegsnag
Overview of business intellicence and its ability to analyze business opportunities
and challenges, analytics, data science, and artificial intellisence, The nature of data,
statistical modeling, and visualization, The data mining process, methods, and algorithms,
Emerging issues and practice of data visualization, Text mining, sentiment analysis, and
social analytics, Big data, cloud computing, and location analytics, Workshops for
dashboard, classification and image recognition, Bl's practices of leveraging business
opportunities and overcoming business challenges.
n5.333 gsfedianyseiind 3 (3-0-6)

BI333 Electronic Business
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Conceptual frameworks of different types of electronic business, basic concept of
electronic business model, applications, technology, law, security, and privacy protection
issues. Electronic business strategy together with digital marketing and electronic business

management issues, website or social media design and development tools (WordPress)

to implement a real electronic business project.

wu.321 Msliausnwmegsialagldnsalfinwm 3 (3-0-6)
BA321 Consulting Practices using Case Study

UsAUneU ; Unfinwagmdlvemansuazn1sUd
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Prerequisite: Thammasat Business School

An application of business concept. Business Model and Revenue Model.
Consulting framework development. Case cracking. Competitive advantage analysis.
Situational analysis and Competitive landscape. Business problems identification. Future
challenges of the business. Integration of multidisciplinary business area including
Finance, Marketing, Accounting, Organization Management, Human Resource

Management, etc. Formulation of recommendation. Financial Model. Business

professional skills including presentation, time management, teamwork, leadership, etc.
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wu.331 Temamagsialulssmadiiy 3 (2-2-5)
BA331 Business Opportunities in Japan

Anurinmssandedinunaidssia ssaieunisgsia antunsalilunnagsia uag
Tomansgsialutssmadiu sauianmagauuisnduiludgiu

Study social and business cultures, business customs, common business
situations, and business opportunities in Japan. Company visits in Japan are incorporated

in the course.

wu.332 lonaniegsnaludssinaiy 3 (2-2-5)
BA332 Business Opportunities in China

AnwfaussuiBsdanunazidagsia sssullouniessfa anunisaimluniegsie uag
Tomansgsialutssmedu nuianisgauuisniuiiluiu

Study social and business cultures, business customs, common business
situations, and business opportunities in China. Company visits in China are incorporated

in the course.

nv.333 lananagsnalulsemedenlus 3 (2-2-5)
BA333 Business Opportunities in Singapore

AnwfmusssuiBsdenuunaridagsnia sssullonnessio anunisalnlunsgsie uas
Tomansgsialutssmadenlud saansgauuisnduiludeelus

Study social and business cultures, business customs, common business
situations, and business opportunities in Singapore. Company visits in Singapore are

incorporated in the course.

wu.334 lanangsnalugiinim CLMV 3 (2-2-5)
BA334 Business Opportunities in CLMV

AnwfmusssuiBsdenunaridagsia sssullonnessia anunisalmnlunsgsie uas
lan1Annagsna Iuﬂ'ﬁzmmﬁmﬂ CLMV (i @13 waln wagtigauny) Samﬁgﬂmi@ﬂmﬁﬁw%u
inlugiinim CLMV

Study social and business cultures, business customs, common business
situations, and business opportunities in CLMV region (i.e., Cambodia Laos Myanmar
Vietnam). Company visits in CLMV region are incorporated in the course.
NU.336 Iamamﬂqiﬁﬁﬂuﬂixmmﬁﬁ’mum 1 3 (2-2-5)

BA336 Business Opportunities in Selected Country |
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AnwfausssuiBednunazidegsna ssaunilouniegsia anunisalinlumassia way
Tomansgsialutssmeadidimun 1 sausansgauuisnduiluidimue 1

Study social and business cultures, business customs, common business
situations, and business opportunities in Selected Country I. Company visits in Selected

Country | are incorporated in the course.

wu.337 Temanassialuuszimediimun 2 3 (2-2-5)
BA337 Business Opportunities in Selected Country |I

AnwrinussandedinnnaziBagsia syaudounessia anunisaivialuniagsie uay
Tomavnagsialudszimaiifnun 2 s';m;l'jﬂmiamuu%@'m%uﬁﬂuﬁﬁmum 2

Study social and business cultures, business customs and common business
situations, and business opportunities in Selected Country Il. Company visits in Selected

Country Il are incorporated in the course.

NU.345 NMIUANTUNEIAATLAVIA 3 (0-3-6)
BA345 National Business Competitions
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Prerequisite: Thammasat Business School students

Participated and awarded in a business-related competition at a national level.
Approval from the committee of course accreditation is needed in accordance with the
criteria set by the committee.
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NU.346 NMSUANTUNNEIAITLAVUIUIYIA 6 (0-6-12)

BA346 International Business Competitions
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Prerequisite: Thammasat Business School students
Participated and awarded in a business-related competition at an international
level. Approval from the committee of course accreditation is needed in accordance

with the criteria set by the committee.
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WU.347 @nsnew 1 3 (0-3-6)
BA347 Start-up 1
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Prerequisite: Thammasat Business School students

Initiate and raise funds in start-up business or awarded in a start-up-related
competition. Approval from the committee of course accreditation is needed in
accordance with the criteria set by the committee.
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NU.348 AANTNON 2 6 (0-6-12)
BA348 Start-up 2
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Prerequisite: Thammasat Business School students

Operate and raise funds in start-up business or awarded in a start-up related
competition.  Approval from the committee of course accreditation is needed in
accordance with the criteria set by the committee.
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